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Dema.sk

Banner Formats and Prices - doma.sk

format's dimensions. Formats that automatically
retrieve additional data are themselves data
limited to 50% of the defined maximum size with
a surcharge of 25% added to the price. These
formats cannot be ordered as a package, but only
in CPT. The maximum permitted length of pre-roll
advertisements, placed before video content, is 30
seconds, although the recommended length is 10
seconds. The advertisement can be skipped after
the first 10 seconds.

Audio and video banner formats:

Clicking on the banner turns on the sound. The
MUTE button is visible throughout the animation.
There is a 50% surcharge for ordering formats
that contain video or audio.

Price list valid from 1 October 2023

pixels (main photo) should be supplied. Gallery
photos (optional) should ideally be 800 x 450
pixels. If images in the recommended size cannot
be provided, they should at least be landscape
formatted. The text should have a maximum 3,600
characters and five (5) click-throughs.

Specifications for native articles to be
published on doma.sk:

Native articles are primarily created by the editors
as instructed by the advertiser. Native articles
follow the portal's character. The same technical
specifications apply for documents delivered
directly by an advertiser as for PR articles except for
the maximum number of click-throughs, which for
native articles is five (5). The editors have the right
to refuse the publication of text whose materials do
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Dimensions . Number of
Placement (pixels) Price CPT Views per Week
. desktop: 1,200 x 400 /
I:I BrEnding home page / articles 1,240 x 200 + two 160 x 600 €19.80 50 000
desktop: 990 x90 /970 x90 /
I:I S home page / articles 728 x 90 €12.00 50 000
desktop: 300 x 300 7/ 300 x 600
- top2 home page / articles 300 x 250 / 300 x 100 €950 180 000
. . desktop: 336 x 280 / 300 x 300
(]| inarticle o p 200 x 250 €14.90 60 000
. desktop: 970 x 250
] midl home page 9705 90 €9.50 60 000
mid2 / desktop: 300x 600 7/ 300 x 300
L] i3 (scrolling) articles 300 x 250 / 300 x 100 €12.00 60000
D topl mobile 300 x 100 7/ 320 x 100 €10.00 180 000
D mid2 / mid3 mobile 300 x 250 7/ 300 x 300 €10.00 180 000
3|  PRrarticle desktop, mobile 3,600 characters, 4 images €1,600.00
max. 5 click-throughs
E Native article* desktop, mobile 3,600 characters, 4 images negotiable
max. 5 click-throughs
Newsletter advertising formats**
Format Placement Backgrt_)und Price
Materials
Link to the PR article (or news)
PR Articles, News positioned on doma.sk at the beginning of the - € 500
newsletter
Text link to the PR article (or news) logo (100 x 100)
Text Link Ad positioned on doma.sk at the beginning of the | + text (max. 200 characters including € 500
newsletter spaces
Banner link (600 x 130) clicked at the
Banner Ad Link beginning of the newsletter above the listed . o gif €700
+ PR Article articles. Newsletter also includes a link to the IPg. PNg. 8
PR article
* The price is determined on the basis of the complexity of processing the theme and production costs. Maximalna détova velkost kreativ 250 kB.
** Periodicita newslettera je dvakrat za mesiac na 3 400 adries.
Desktop Title Page - _ - Desktop Article Mobile Title Page  Mobile Article
A :
Prices are listed in CPT (cost per thousand), Specifications for PR articles to be published
which is the price for 1,000 impressions of the on doma.sk:
advertising format. Prices are shown exclusive of Maximum 45 characters in the title, ideally 112 —
VAT. .jpg, .png, .gif and HTML5 are the permitted characters in the lead paragraph with a maximum
formats for banner advertising. Formats whose of 336 characters, including spaces (maximum -
background matches the page’s color should be two sentences from an aesthetic point of view). . HE
framed in a visible color that precisely delimits the At least a cover photo measuring 800 x 450 [+
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PEKNE BYVANIE MAGAZINE

PEKNE BYVANIE (GOOD LIVING) is a traditional title with good circulation,

stable readership, and more than 130 pages that set the trend for indoor design

in Slovakia. Regular columns inspire and bring insight into the world of furniture,
home accessories and decorations. Exclusive visuals underscore the ideas, tips
and stories written by the magazine’s reporters about the interiors they have
visited. Each issue also includes a special construction section for readers seeking
to build, renovate or improve their homes with recommendations for making them
efficient and how to maintain them. The attractive 20-page GARDEN section is full
of ideas and up-to-date advice on improving both gardens and exteriors. PEKNE
BYVANIE is a magazine no one should overlooked.

Issued: monthly
Circulation: 15,000
Number of pages: 100 - 130
Number of regular readers: 107,000 (Source: MML - TGl)
Newsstand Price: €2.20
Deadlines and Themes
Submi- | Deadline for Delive- Themes in 2024
Issue On sale ssion ring Materials
Deadline |Editorials + PR Ads Main Theme Construction Special Rough Construction Appliances
economical . .
4 I/ H renovation (dry foundations, walls, consumer
Pekné byvanie 1571272023 22/11 22711 29/11 ZO";S::_%'S,(S':Q;:I construction, floor roofing, facade, waterproofing, electronics
0172024 P gardeh coverings, heating) insulation, windows, doors
Pekné byvanie - : ! ~ foundations, walls, .
02/2% 24 12/1/2024 4/12 4/12 11/12 g;;ﬁi'}ﬂ?mgiﬁi creatlngge;r:cciierr?:ovatlng roofing, facade, waterproofing, dishwashers
insulation, windows, doors
4 Y/ : - rough construction, foundations, walls,
Pekne byvanie 15/2/2024 24/1 24/1 31/1 Ilghtglféségrage building materials, roofing, facade, waterproofing, | extractor hoods
03/2024 swimming pools insulation, windows, doors
facades, windows, .
Pekné byvanie children’s rooms, doors, roofs, local heat . foundations, walls, X refrigerators and
0472024 15/3/2024 22/2 22/2 3 Easter issue sources (solar panels, mic::i{;c:c\iﬁ}lméztﬁ;p&%%frlgg' freezers
photovoltaics) ! !
Pekné byvanie paved terraces and foundations, walls,
0572024 12/4/2024 25/3 25/3 28/3 kitchens sidewalks, p&otecting rogfin% I_acade_. \nc/iaterp;oofing, ovens and stoves
WOO! insulation, windows, doors
2 o . . . foundations, walls,
Pe(l;ze/gévzar e 10/5/2024 22/4 22/4 26/4 bathrooms 522?]?%?2%2” roofing, facade, waterproofing, |grills, electric pots
insulation, windows, doors
4 Ly i . floors, tiles, indoor paving, foundations, walls,
Pekné byvanie 14/6/2024 24/5 24/5 30/5 kltchensar;fl:estorage reinforced outdoor roofing, facade, waterproofing, | vacuum cleaners
07/2024 P surfaces insulation, windows, doors
Pekné byvan ie garden and terrace colors, exterior and foundations, walls,
12/7/2024 24/6 24/6 1/7 relaxation (furniture, interior coatings, roofing, facade, waterproofing, hobs
08/2024 dining, grills, lighting) | shading, swimming pools insulation, windows, doors
4 LY i Passive, almost-zero and foundations, walls,
Pekné byvanie 16/8/2024 24/7 24/7 317 bedrooms zero energy-houses; fagade, | roofing, facade, waterproofing, Sm: f I';ic;s;f;old
0972024 window and roof insulation insulation, windows, doors PP
Pekné byvanie boilers, fireplaces and foundations, walls,
13/9/2024 19/8 19/8 26/8 bathrooms chimneys for heating roofing, facade, waterproofing, | coffee machines
1072024 homes insulation, windows, doors
Pekné byvanie . insulation, floor and wall " foundations, walls, . washing machines
11/2024 11/10/2024 23/9 23/9 30/9 kitchens heating roofing, facade, waterproofing, and tumble dryers
insulation, windows, doors
4 Y i foundations, walls,
Pekné byvanie 15/11/2024 21/10 21/10 28/10 Christmas issue attics and lofts roofing, facade, waterproofing, acggﬁ;r:zz;
12/2024 insulation, windows, doors
2 hy) ; foundations, walls,
Pekné byvanie 13/12/2024 22711 22711 29/11 living room economical households | roofing, facade, waterproofing, irons
01/2025 insulation, windows, doors

SAMPLE PAGES

€1,150

Product placement

One product photo, product name, product
description (max. 25 words), price and size,

contact website

A R R R R ey

Editorial column

Up to 450 characters including spaces, two

€950

photos (image and product), price, contact

website

Testing
€3,400 + production costs

600 characters, 1-2 images, website



Who reads Pekné byvanie?

Target group

Pekné byvanie is read by working age
women and men with a medium or higher
level of financial security, who constitute
the economically strongest category in the
population. They are planning to construct
a single-family house, improve a home, or
add a loft to an existing home. They are
also concerned about saving energy. Those
looking for inspiration in decorating an
interior or creating an ornamental garden
can find information they can use, too.

Gender
Most readers
are women.

37.8% |

62.2%
' Women
M Men

20% of readers responding to a survey are
purchasing, reconstructing or improving
their homes, while 74% of respondents
are looking for inspiration.

Plans in the Next

Two Years

M Total reconstruction of their homes
Partial reconstruction of their homes

M Landscaping (garden
improvements,
sidewalks,
terraces)

' No changes
or improvements

Age
More than 80% of readers are of
working age in the 20-59 bracket

Socioeconomic
Classification

Almost 40% of Pekné byvanie

Property
"I Readers owning a house
M Readers owning a residential unit

70 and above . 1'9 % readers have the highest Readers Owning no property
0 social status or above-average 371%
60-69 | N 16.6 % incomes (A, B).
50-69 175 % 55% of Pekné byvanie readers
have an average standard of o
40-49 | I 193 % living and average income 55.1%
(CL,C2,D).
30-39 | I 276 %
Less than 10% of Pekné
_ [ ] 509 byvanie readers have a
20-29 16.5% below-average standard of 7.8%
E living (unemployed, unskilled Source: MEDIAN SK,
1419 | 1 0.7 % workers - E1, E2, E3). MML-TGI
Advertising Formats and Prices
‘ Format Price
n 2/1 of page €5,000
IE 4th cover page €4,600
77| 2nd, 3rd cover page €3,900
E 1st advertisement page €3,600
s} 1/1 magazine page €3,400
| 1/2 of page height
E 1/2 of -~ 'dgth €2.100
> of page wi 1/1 + bleed 1/2 height mirror 1/3 height mirror
‘=) 1/3 of page height (215 x 280 mm) + 5 mm (95,5 x 260 mm) (61,5 x 260 mm)
< 1/3 of idth €1,600 €3,400 1/2 width mirror 1/3 width mirror
ot page wi (195 x 122,5 mm) (195 x 82,5 mm)
1/2 - €2,100 1/3 - €1,600
‘ Format Price 2/1 PR article (5,000 characters, no advertising logos and there is a
PR 2/1 of a page €5.000 2-8 images, logo) € 5,000 maximum of 1-2 product names that
4 are advertised.
PR 1/1 of a magazine page €3,400 1/1 PR article Topics are either suggested by
- 2,500 characters, 2-4 images, logo the editors or the advertiser
PR 273 of a page height £2750 5400 h them f N
- \ ; chooses them for processing in a
PR 2/3 of a page width manner appropriate for a print or
PR 1/2 of a page height online magazine. The publisher is
. €2,100 1/2 PR article height responsible for the article's final
PR 1/2 of a page width 1/2 PR article width form.
Product placement €1,150 (1,000 characters, 1-2 images, logo) Articles end with a text emphasizing
.| Editorial column €950 € 2,100 the magazine's production of them
with financial support from the
L Testing €3,400 PR native ads are editorially advertiser.
- + production costs processed text thematically Prices for PR native ads are higher
oy Inserted advertisement N . related to the service or product than a standard PR article to
o ISpecifications agreed with minimum price: the advertisers provide that brings cover the cost of creating the text
g:j%ist?éisaﬁgéesentat'Ve foran €2,100 readers a certain value. They contain  requested by the advertiser.
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Pekné byvanie v zahrade (Good Garden Li-
ving) is published four times a year, providing
gardeners in Slovakia with crucial important
information about caring for their gardens.
The magazine showcases different flowers,
how to grow them and to garden.

Four issues each year
Circulation:

Number of Pages:
Newsstand Price:

28,000
96 - 100

€ 2.20

Deadlines and Themes

foci Deadline for Delivering Materials
Issue On sale Sgbmé.is_smn — g
eadline Editorials + PR Ads
Pekné byvanie v zahrade SPRING 2024 2/2/2024 12/1 1371 19/1
Pekné byvanie v zahrade SUMMER 2024 3/5/2024 11/4 11/4 18/4
Pekné byvanie v zahrade AUTUMN 2024 2/8/2024 15/7 1577 2277
Pekné byvanie v zahrade WINTER 2024 31/10/2024 14/10 14/10 21/10
L] L] (]
Advertising Formats and Prices
’ Format Price
2/1 of page €4,300
‘I’_’ 4th cover page €3,490
~< | 2nd, 3rd cover page €2,950
I.él 1st advertisement page €2,790
111 171 magazine page €2,550
I%’ 1/2 of page height €2,390
‘»< | 1/2 of page width €1390
Ll . v
| 1/3 of page height 1/1 + bleed 1/2 height mirror 1/3 height mirror
() 1/3 of page width (215 x 280 mm) + 5 mm (95,5 x 260 mm) (61,5 x 260 mm)
< - €990 1/2 width mirror 1/3 width mirror
1/3 of dth €2,390
3 of a page widt (195 x 122,5 mm) (195 x 82,5 mm)
1/2 - €1,390 1/3 - €990
PR 2/1 of a page €4,300 2/1PR article readers a certain value. They
- (5,000 characters, 2-8 images, contain no advertising logos and
PR 1/1 of a magazine page €2,390 logo) € 4,300 there is a maximum of 1-2 product
o - names that are advertised.
o PR 2/3 of a page height €1.700 1/1PR article Topics are either suggested by the
PR 2/3 of a page width ’ (2,500 characters, 2-4 images, editors or the advertiser chooses
- logo) € 2,390 them for processing in a manner
PR 1/2 of a page height €1.390 appropriate for a print or online
PR 1/2 of a page width ’ i . magazine. )
1/2 PR article height The publisher is responsible for the
o Product placement €890 1/2 PR article width article’s final form. Articles end with
- (1,000 characters, 1-2 images, logo) a text emphasizing the magazine's
Ll Editorial column €690 €1,390 production of them with financial
== | Testing €2,500 support from the advertiser.
- + production cost PR native ads are editorially Prices for PR native ads are higher
(@) Inserted advertisement minimum price: processed text thematically than a standard PR article to
Specifications agreed with the sales €2.100 related to the service or product cover the cost of creating the text
representative for an additional fee ’ the advertisers provide that brings requested by the advertiser.

ELECTRONIC ADVERTISING MATERIALS:

» PDF with 300 dpi resolution, CMYK color

10% SURCHARGE for requested location

DISCOUNTS: 15% agency commission for contractual
partners

CANCELLATION FEES: .

» 50% for cancellations prior to the deadline for
magazine issue orders as stated in the editorial plan

+ The publisher reserves the right to approve the
content of inserted and pasted-in advertisements
and can opt to reject them.

+ The publisher reserves the right to approve cover

page visuals and can opt to reject their publication.

No discounts are provided for inserted .

advertisements; price includes distribution and

production costs.

the sales department.
+ The publisher is entitled to charge late interest
of 0.05% on unremitted invoices for each day in
default and a penalty of 10% p.a. on the outstanding
amount
Invoices in PDF format will be electronically sent to
the stipulated address pursuant to Sections 31-36
of Act 43172002 on Accounting as amended and

» 100% for cancellations after the deadline for » When ordering an insert, a sample of the pasted-in they will meet all the requisites of an invoice as
magazine issue orders as stated in the editorial plan advertisement should be delivered to the publisher defined in Sections 75 and 76 of Act 222/2004 on
TERMS AND CONDITIONS: at latest 14 days prior to the scheduled publication Value Added Tax, as amended.

date. .
+ Total financial volume includes the price and

repeated advertising
+ Prices for non-standard formats are negotiated with

« Prices are shown exclusive of VAT.

» Only one type of discount can be claimed.

+ Advertising articles are wrapped by the editors.
They are designated as a “paid advertisement”.

Invoices are payable by the 14th day from the date
of issuance. The publisher's bank account will be
listed on the invoice.
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KONCEPT

Featuring stories about the various forms and
types of architecture that exist, KONCEPT
(DRAFT) emphasizes the interdisciplinary
nature of it. The magazine contains thematically
framed articles from architects and invited
experts, each with their own views.

In professional articles, interviews, reviews

and opinions, KONCEPT presents a wide

range of topics such as recently-completed
buildings, while occasionally returning to recent
accomplishments and also presenting local
scientific and professional designs from Slovakia
and the Czech Republic as it draws upon designs
from outside the region.

Since 2022, KONCEPT has published four issues
a year, with its three-member editorial board of
Elena Alexy, Jana Benkova and Rébert Bakyta
providing both expert and critical perspectives.

Circulation: 3,000

Aimed at professional B2B in an exclusive
modern look, KONCEPT targets architects,
planners, developers, design engineers,
construction contractors and key decision-
makers in the selection, approval and
implementation of designs, and in the
construction, renovation and upgrading of
buildings and other structures.

Deadlines
Deadline for Delivering Materials
Issue On sale Submission Deadline —
Editorials + PR Ads
Koncept 04/2023 8/12/2024 22/11/2023 23/11/2023 29/11/2023
Koncept 01/2024 15/3/2024 26/2/2024 26/2/2024 4/3/2024
Koncept 0272024 31/5/2024 13/5/2024 13/5/2024 20/5/2024
Koncept 03/2024 27/9/2024 6/9/2024 6/9/2024 16/9/2024
Koncept 04/2024 6/12/2024 15/11/2024 15/11/2024 25/11/2024

Advertising Formats and Prices

| Format Price
7 2/1 of page €5,000
| =l 4th cover page €4,600
E 2nd cover page €3,900
rd cover page 5
3rd €3,900
st advertisement page X
"IN 1st adverti t €3,600
2 1/1 magazine page €3,400
[0 1/2 of page height
"8 1/2 of page width €2,100 1/1 + bleed 172 height mirror 1/3 height mirror
> - (235 x 310 mm) + 5 mm (99 x 290 mm) (64 x 290 mm)
(@ 1/3 of page height €1600 € 3,400 1/2 width mirror 1/3 width mirror
4l 1/3 of page width ’ (205 x 140 mm) (205 x 92 mm)
1/2 - € 2,100 1/3 -€1,600
| Format Price 1/1 PR article ) a maximum of 1-2 product names
(2,000 characters, 2-3 images, logo) that are advertised. Topics are
PR 2/1 of a page €5,000 € 3,400 either suggested by the editors or
PR 1/1 of a magazine page €3,400 the advertiser chooses them for
- 1/2 PR article height processing in a manner appropriate
PR 1/2 of a page height €2100 1/2 PR article width for a print or online magazine.
PR 1/2 of a page width ’ (1,000 characters, 1-2 images, logo) The publisher is responsible for the
— €1,390 article’s final form. Articles end with
5 Editorial column €950 PR " g sitoriall a te():l(t e{nphafséf]mg thimagannel's
Inserted adverti t* N 4 native ads are editorially production of them with financia
I J;ﬁe'imc?ﬁorz a;':ed :”stﬁmees:es minimum price: processed text thematically support from the advertiser.
|| representative for an additional fee €2,100 related to the service or product Prices for PR native ads are higher
(@) the advertisers provide that brings than a standard PR article to

readers a certain value. They contain

cover the cost of creating the text

no advertising logos and there is

requested by the advertiser.

ELECTRONIC ADVERTISING MATERIALS:

+ PDF with 300 dpi resolution, CMYK color

10% SURCHARGE for requested location

DISCOUNTS: 15% agency commission for contractual
partners

CANCELLATION FEES:

+ 50% for cancellations prior to the deadline for
magazine issue orders as stated in the editorial plan

» 100% for cancellations after the deadline for
magazine issue orders as stated in the editorial plan

TERMS AND CONDITIONS:

« Prices are shown exclusive of VAT.

« Only one type of discount can be claimed.

» Advertising articles are wrapped by the editors. They

are designated as a “paid advertisement”.
The publisher reserves the right to approve the

content of inserted and pasted-in advertisements and  +

can opt to reject them.
The publisher reserves the right to approve cover
page visuals and can opt to reject their publication.

+ Nodiscounts are provided for inserted

advertisements; price includes distribution and
production costs.

+ When ordering an insert, a sample of the pasted-in

advertisement should be delivered to the publisher at
latest 14 days prior to the scheduled publication date.

+ Total financial volume includes the price and repeated

advertising

+ Prices for non-standard formats are negotiated with

the sales department.

The publisher is entitled to charge late interest of
0.05% on unremitted invoices for each day in default
and a penalty of 10% p.a. on the outstanding amount

+ Invoices in PDF format will be electronically sent to

the stipulated address pursuant to Sections 31-36 of
Act 431/2002 on Accounting as amended and they
will meet all the requisites of an invoice as defined in
Sections 75 and 76 of Act 222/2004 on Value Added
Tax, as amended.

+ Invoices are payable by the 14th day from the date of

issuance. The publisher's bank account will be listed
on the invoice.



konceptmagazin.sk Banner Formats and Prices

Placement Dimensions Technical Conditions Price per Week
Only static .jpg or .png images,
after the second paragraph of text | desktop: 1,024 x 1,000 banners require a creative safe
I:tl Interscroller in articles mobile: 400 x 600 zone 50 pixels away for each €800
page with no logos or titles
on the home page and in articles
above the footer, pops out from .jpg or .png images,
CD Footer bar below after 5 seconds, remains desktop: 1,920 x 300 animated .gif, htmlI5 € 600
visible while scrolling, includes mobile: 400 x 200 (html5video also possible)
close button, max. 3 views for
each visitor per day
. . 3,600 characters, € 500 per
|:|] PR article desktop, mobile 4images, max. 5 links publication
. . 3,600 characters, € 500 per
I:l] PR Native desktop, mobile 4images, max. 5 links publication
. 3,600 characters, € 500 per
I:D News desktop, mobile 4 images, max. 5 links publication

* Price depends on the complexity involved in processing the theme and production costs. Maximum creative size is 250 kB.

Desktop - title-page Desktop - article

R

- == KOMCERT

Prices are shown exclusive of VAT.
Permitted formats for banner
advertisements are.jpg, .png, .gif and
HTMLS.

Formats whose background matches
the page’s color should be framed ina
visible color that precisely delimits the
format's dimensions.

Formats that automatically retrieve
additional data are themselves data
limited to 50% of the defined maximum
size with a surcharge of 25% added

to the price. These formats cannot be
ordered as a package, but only in CPT.
The maximum permitted length of
pre-roll advertisements, placed before
video content, is 30 seconds, although
the recommended length is 10 seconds.
The advertisement can be skipped after
the first 10 seconds.

Audio and video banner formats:
Clicking on the banner turns on the
sound. The MUTE button is visible
throughout the animation. There is a
50% surcharge for ordering formats
that contain video or audio.

Prices valid from 1 October 2023

Specifications for PR articles to be
published on konceptmagazin.sk:
Maximum 45 characters in the title,
120-340 characters including spaces
(maximum of two sentences) in the
lead paragraph. One cover photo of
800 x 450 pixels. Gallery photos are
800 x 450 pixels landscape, maximum
3,600 characters and 5 click-throughs
in the text.

Specifications for native articles to
be published on konceptmagazin.sk:
Native articles are primarily created

by the editors as instructed by the
advertiser.

Native ads follow the portal’s character.
The same technical specifications apply
for documents delivered directly by an
advertiser as for PR articles except for
the number of click-throughs, which for
native articles is five (5).

The editors have the right to refuse the
publication of text whose materials do
not meet the nature of a native article.
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Why advertise in Hobby Media?

Traditional quality and modern thinking are guaranteed in both the
magazines published by Hobby Media and the constantly growing
doma.sk online magazine. Combining PRINT + ONLINE to target
affinity audiences ideally creates a memory footprint among
potential customers so that any funds budgeted for advertising
visibility will be spent most effectively over the long term.

Each magazine issue takes a different thematic focus, with

high quality printing and professional graphic designs that

make advertisers stand out in editorial articles dedicated to the
segments where they operate. The magazines themselves are
inspirational and readers return to them several times, even
putting them aside to look again later. Combined with an online
presentation that can be even more interactive and with the option
of click-through hyperlinks to an advertiser's website, advertisers
get optimal consumer outreach.
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Hobby media, s.r. 0. Advertising:

II[.] BBY  NaHrebienku35, 81102 Bratislava inzercia@hobbymedia.sk
m D I A Correspondence address: Alena PFidalova, +421 948 344 164, alena.pridalova@hobbymedia.sk
IDEAS FOR YOUR mOME Lamacska cesta 45 Tibor Bondor, +421 948 096 927, tibor.bondor@hobbymedia.sk

841 03 Bratislava Lenka Kottmanova, +421 903 873 005, lenka.kottmanova@hobbymedia.sk



